Southern University and A&M College, Baton Rouge, Louisiana

COLLEGE OF BUSINESS ENHANCEMENT (1) (2) (3) (4) (6) (9)

Title III Program

College of Business Enhancement

(2002-2007)

Introduction
This is the first year of a five-year program to enhance the programs in the College of Business (COB).  The mission of the College of Business is to provide a quality professional education, which will prepare students of diverse abilities and varying academic backgrounds for the challenges of the business community, the global market, and society as a whole.  As a component of a historically black university, the College attracts African-American students from across the United States.  However, ethnic diversity is valued, and the College supports University efforts to maintain a multi-cultural faculty and student body.  The College contributes to the economic development of the state through relationships with small and minority businesses as well as through outreach activities which foster motivation for educational achievement.  The College supports intellectual growth and encourages scholarly pursuits and participation in professional organizations. The College is accredited by  AACSB - International,  the Association to Advance Collegiate Schools of Business.

The College of Business at Southern University-Baton Rouge includes three academic units - the School of Accountancy, the Department of Economics and Finance, and the Department of Management and Marketing.  Undergraduate degrees are offered in accounting, economics, finance, management, and marketing.   The Capital Small Business Development Center (CSBDC) is a support unit within the College.  The CSBDC  provides counseling, training, and professional services to existing and prospective small businesses in a nine‑parish area around Baton Rouge. The College benefits from the support of an advisory council composed of representatives from corporations, banks, and government agencies in the local area and throughout the United States.  These individuals provide valuable resources for program, student, and faculty development.

Within the College of Business, there are more than 100 computer units (about 75 in the two computer laboratories and 30 in faculty and staff offices).  These computers consist of 486 and Pentium I, II and III units. The 486 units are used for administering computerized testing. The Economics Department  has a computer lab that was designed for research and multi-media  instruction.  The advents of  Smartboards and LCD projectors have increased multi-media presentations in the classroom. Computer usage has been integrated throughout courses in the  College of Business.

Needs Statement
Based on information provided in AThe Pipeline Report: The Status of Minority Participation in Business Education,@ released by the Diversity Pipeline Alliance, a coalition working to attract more minorities to business careers (Black Issues in Higher Education - February 28, 2002),  African American bachelor=s degrees earned in business have dropped from 26 percent in 1989 to 21 percent in 1998. The coalition calls for increased efforts to draw more minority students into business careers. This is critical for efforts to increase diversity in the business sector of the economy. There is also concern that the percentage of minorities taking the 

Graduate Management Admissions Test (GMAT) has remained at a relatively low rate for the past five years and is an indicator of future graduate business school enrollment.

The College encourages faculty members to publish their research findings and to seek grant  funding for academic and related purposes.  Several grant projects have been funded in the College since 1991.  One project was funded by the Agency for International Development (AID) and a  second  project  by the Office of Small and Disadvantaged Business Utilization of the U.S. Department of Transportation.  

The College received funding from the Board of Regents Support Fund (BORSF) for five enhancement grant projects - one for Internationalizing the Existing Business Curricula,  a second for Enhancement of Economics Instruction, Research, and Learning (computer laboratory), a third in collaboration with Agricultural Economics to implement computer-assisted instruction in the classroom and a fourth to enhance the Accounting and Management and Marketing Programs through Computer-Aided Instruction and a fifth for developing the 21st Century Classroom.  In 1998, the Morehouse Research Institute/Ford Foundation funded a project for enhancing economic education. The accounting program has benefited from communication skills workshops and internships provided by corporations such as Ernst and Young, TRW, General Motors, International Paper and ExxonMobil.  The Marketing and Management program has received funding from the 3M and Procter and Gamble Corporations for implementing curriculum enhancement projects.  In addition, the college participates in the Iowa Electronics Market (IEM) futures trading program as a result of a collaborative grant project.   The U.S. Department of Education Title VI-B has funded faculty development grants for Business and International Education. Funding from Title III will allow the College to continue to accomplish its mission to provide a quality business program.  Although the College of Business has been accredited by AACSB-International since 1998, it still faces critical challenges maintaining this status, especially, in terms of faculty productivity with respect to quality and quantity of intellectual contributions, teaching effectiveness, communication skills of students, and internationalizing the program.

The following is a list of grants awarded to faculty members during the 1991-2002 period:


Transportation and Marketing Problems for Cassava in Sierra Leone (USAID 1992)

Entrepreneurial Training and Technical Assistance Program (ETTAP) (OSDBU- U.S. DOT 1995-2001 )


Internationalizing the Existing Business Curricula (BOR Enhancement 1996)


Enhancement of Economics Instruction, Research, and Learning (BOR Enhancement 1996)


Integrating Race, Gender, and Entrepreneurship into the Economics Curricula (Morehouse Research Institute/Ford Foundation 1998-2000)


Computer-aided Instruction in the Economics Classroom (BOR Enhancement 1997-98)


Enhancing International Business Education at Southern University and A&M College

(U.S. Department of Education 1999-2002)


Enhancement of the Undergraduate Programs of the School of Accountancy and the Department of Management and Marketing through Computer-Assisted Instruction (BOR Enhancement 1998-1999)


Strengthening Economics Education at HBCUs to Enhance Economic Literacy and Increase the Supply of African-American Economists (Morehouse Research Institute/Ford Foundation 1998-1999)


Enhancing the Undergraduate Program in Agricultural Economics Through Computer-Assisted Instruction (BOR Enhancement1997-1998)


Iowa Electronic Markets Inter-Disciplinary Educational Alliance Training project (University of Iowa College of Business 1998-Present)


Enhancement to Economics  Computer Laboratory (Student Technology Fee Grant Program (2001-2002)


E-Business: Focus on Small and Emerging Enterprises, Governor’s Information Technology Initiative, Louisiana Board of Regents (2001-2005) 


Developing the 21st Century Classroom: Integrating Information Technology for Expanding the Scholarship of Teaching and Learning Economics and Finance (BOR Enhancement (2002-2003)

The College would benefit greatly from Title III  funding for student and faculty development projects that will enhance the quality of our programs.  Activities to improve faculty development in the college are proving to be  major assets in providing incentives for improving faculty performance.  Many of these activities have been helpful in increasing student interest in the College. The College envisions an increase in its research and grant writing activity in the areas of instructional development,  applied research and  minority and small business development.  The Intellectual Contributions Committee in the College of Business  will continue to monitor and provide assistance by encouraging faculty contributions through  research grants and funding for journal submissions.  For additional information on individual faculty expertise, see the College of Business page on the University website at http://www.subr.edu. 

The primary goal of this proposal is to enhance the College=s  teaching, research and outreach efforts for excellence in order  to better meet the rapidly changing needs of the academic, business and governmental communities (our stakeholders). In support of this central theme and responding to the specific institutional needs indicated in this proposal, the specific project objectives are identified as follows: The College of Business has identified the following needs for support from Title III funding to enhance and further strengthen the operation of its programs.  These include: (1) the development of a securities market trading room, (2) faculty development in the use of the technology associated with the trading room, (3) enhancing faculty and student development  by providing more support for  research and instructional development, (4) improving student accounting and economic performance through special workshops and tutoring, (5) increasing the opportunities for admission to graduate school in business through enhanced analytical skills preparation, (6) enhancing  the information technology hardware  and productivity of faculty by providing them with  the necessary computer equipment upgrades, (7) provision of graduate assistantships, (8) enhancing the College of Business development office and (9) developing programs that expose students to leadership training within a cross-cultural environment in the Caribbean.

Title III funding will benefit the College of Business as an additional support for maintaining and further enhancing its five academic programs, 30 faculty and staff and over 1,100 students.  With Title III=s support, the COB will be able to attract students  who are better prepared to pursue business programs, improve faculty expertise, skills and research capability, promote student enrichment programs and also assist faculty and students to better understand contemporary national and international issues.  Besides these specific benefits,  Title III support will also assist the College to maintain its AACSB-International accreditation in terms of increased quantity and quality of intellectual contributions, updated  instructional technologies and adequate student enrichment programs.

 Expected Project Outcome
The requested funding from Title III will enhance the College of Business through faculty, student and program development.  Students pursuing undergraduate education in the College of Business will be exposed to faculty members that are pursing top-level research and developing new curricula. This will improve their preparation for business careers and graduate study.   The projects outlined above will also help College of Business students to increase their global awareness and capability of working in the rapidly changing business environment. Finally, given the clear need for this project and the established commitment of the College=s faculty and staff, the added funding from Title III will be instrumental in enhancing the college=s activities, increasing the quality of the business programs at Southern University and improving the abilities of our graduates to meet the  manpower needs of the private and public sectors.  In addition, Title III support will have a significant impact on enhancing teaching technologies in the College and also motivating the faculty in producing more intellectual contributions that are critical to the retention of the College=s accreditation by AACSB-International.   

Key Project Personnel
Project Director - The major activities of the project will come under the direct responsibility of the project director, Dr. Donald Andrews and  Dr. Ashagre Yigletu will serve as the associate project director. The director and co-director will be ultimately responsible for implementing, facilitating, monitoring, evaluating and reporting on activities outcomes.

Project Director


Donald R. Andrews, Dean

College of Business

Ph.D. Agricultural Economics

25 years Academic Experience

Project Co-Director


Ashagre A. Yigletu, Chair

Department of Economics and Finance

Ph.D. International Economics

30 years Academic and Administrative Experience

Director School of Accountancy
C. W. Elliott, Director

School of Accountancy

Ph.D. Accounting

35 years Academic and Corporate Experience

Interim Chair


 
Saviour Nwachukwu, Professor

Department of Management and Marketing

Ph.D. Marketing

10 years Academic Experience

Assistant Project Director

This individual will be selected during the coming year for major duties during the second year of the project

Project Evaluation
Both formative and summative categories of evaluation are envisioned to assess the proposed project activities.  Information such as student evaluation at the end of a course or workshops and exit surveys will be generated on the implementation and effectiveness of each program activity during the grant period for making mid-term corrections.  The necessary data will also be collected to evaluate the ultimate success and extent to which project goals and  objectives are achieved.  

 The director, Dr. Donald Andrews and co-director  Dr. Ashagre Yigletu,  will monitor and evaluate the different outcomes of the project.  First, the faculty involved in the project will be assessed on the type and number of  faculty development programs attended,  the number of working papers generated and presented at professional conferences,  number of  working papers submitted and accepted for publication and  number of  grant proposals submitted and funded.  Second, the  students involved in this project will be evaluated both in terms of quantity and quality of performance  in the proposed activities. 

According to the implementation plan of the project, an evaluative rubric will be developed to measure the completion of the activities (summative evaluation) and also to measure the quality of performance in order to develop suggestions for correction, implementation  and follow up on the desired outcomes. In addition to the medium term report,  a final report will be prepared and submitted by the director, incorporating the outcomes  and results from the different levels of evaluation at the end of the grant period.      
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