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In order to provide the curriculum in entrepreneurship, the number and availability of 
qualified faculty is important. For those schools accredited by AACSB International this is a 
significant challenge in that strict guidelines for judging faculty members academic and 
professional qualifications must be established and followed. [n the case of academic 
qualifications, this normally requires the terminal degree and research in the field. Since 
entrepreneurship is a relatively new discipline, the supply of academically qualified faculty is 
low. The survey results indicate that 2.03 full-time faculties and 1.11 part-time faculties on 
average provided the entrepreneurship curriculum during the academic year. This result 
would be expected given that entrepreneurship is a new curriculum area and the number of 
faculty trained in this area that meet accreditation criteria is limited. 

Deans were asked to indicate the programs/positions/centers they had available to support 
their entrepreneurship efforts. As can be seen in Figure Three, 47.1 percent indicated that 
they have a Center for Entrepreneurship and 50 percent have a small business development 
center (as we have indicated, schools may use the terms entrepreneurship and small business 
management interchangeably which can result in some double counting, thus, approximately 
50 percent of the school would have a center for entrepreneurship and/or small business 
development center). About 22.6 percent of the respondents indicated that they have a chair 
in entrepreneurship and 20 percent have professorships in entrepreneurship. Information was 
obtained on the available support for the entrepreneurship programs/positions/centers in 
terms of endowments. In the survey, only six percent of the centers for entrepreneurship and 
small business development centers were endowed and 16.7 percent of the chairs in 
entrepreneurship were endowed chairs. 

Figure 3. Does your school offer the following programs/positions/ 
centers? 
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Information on the course/learning opportunities available to the undergraduate and graduate 
programs with respect to degree majors, concentrations and certifications were obtained from 
the survey (Figure Four). In response to the question on program offerings at the 
undergraduate level, eight deans responded that they offer a degree major in entrepreneurship 
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or small business management, 17 offered concentrations and five offered certifications. In 
these programs, venture courses, internships, directed research and interdisciplinary course 
are provided, as part of the program. At the graduate level, three schools offer a degree 
program in entrepreneurship, four offer a concentration and two offer a certificate. 
Enrollment in the entrepreneurship programs averaged 41 students at the undergraduate level 
and 14 for the graduate programs. 
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As a relatively new discipline, it can be difficulty to start a curriculum when funding is not 
available for new program development. Several foundations and government agencies 
provide funding in the area of small business development and entrepreneurship. Deans were 
asked if they received funding support from grants in support of their entrepreneurship 
programs. Based on survey responses presented in Figure Five, 54 percent of the Deans 
indicated they had received grant funding in support of their programs. Table one provides 
details on those programs that had received funding based on the date, source of the funding 
and number of grants received. In the case of support from local, state and federal sources, 
approximately 43 percent of the deans report that they had received support from government 
agencies (Figure Six). 
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